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•Educating consumers about the 
benefits of energy efficiency
• Press releases
• Working with utilities and builder 

associations
• Newspaper stories
• TV and radio interviews
• Consumer Energy Efficiency 

Seminars  
• Builder trainings
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Background on Montana Energy 
code.

• Revised version of 1993           
Model Energy Code

• Ceilings                    R- 38
• Above grade walls  R-19
• Basement walls       R-10  required when finished

• Crawl space             R-19     wall or floor

• Windows                  U - .4   unlimited amount
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1999 Ecotope Report Findings

• Majority of new houses are built to 
the code prescriptive path.

• 86% of Montana new houses are in 
compliance

• “With the severity of the Montana 
climate, considerably higher 
standards should be expected.”
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Ecotope survey asked Montana 
builders what would make 
consumers  more interested in 
buying  more energy efficient 
homes.

• 56% - Educate the consumer

• 44% - Raise energy cost
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Educate consumers that the 
energy code is a minimum. 

• Provide information on 
benefits of going beyond the 
minimum.

• Increased Comfort
• Healthy indoor environment 
• Lower energy bills
• Energy costs may be going up 
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Press releases

• Work with “State Energy Office” 
public relations staff.

• Getting word to the right people.
• 2000 - Best of Show Award - for the 

Energy Component  Label

• Not really news,  a 1995 law - basically  ignored. 

• 1995 - 1999    Estimate  about 10% of houses were receiving labels. 
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Press Release of National Award
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Sent copies of the “Press 
Release” to all building code 
departments, building 
association and utilities.
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Builder Association Newsletter
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Utility bill insert
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Working with utilities

• Utility bill insert reached over half the 
residences in Montana.

• Notified all builders the energy label 
information was coming in the mail.

• Received hundreds of requests for 
labels.

• Current estimate is 25 - 35 % of new houses are receiving labels
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Newspaper stories

• Find “News” stories.
• Low income housing groups building 

beyond code.
• Habitat for Humanity
• Find an interested reporter.
• You make the Contact 
• Follow up “Thank You.”
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TV and Radio Interviews

• Is it “News” ?
• Energy efficiency is popular.
• The energy efficiency story.
• Comfort and low energy bills for 

Habitat for Humanity homeowners.
• Make the contact and timing.
• Promotion for energy seminar.
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Promotion for seminars

• After placing the newspaper ad, 
contact the housing section reporter.

• Send press release on the session to 
newspaper, radio and TV stations.

• Live Interviews - Anticipate the 
questions.  
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Newspaper stories
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Content of the Consumer 
Education sessions

• Invite building code department, 
utility, local energy efficient builder.

• Provide them time on the agenda.
• Example of energy efficient houses.
• Large variety of handouts.
• Energy Savers - 80% of houses 20 

years or older are not well insulated.
• Combustion safety
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Check for Backdrafting
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Pressure gauges on loan in 10 
Montana Cities
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Builder trainings

• State will test any new Montana 
home for air sealing and proper 
insulation placement.    

• Blower door testing. 
• Infrared scan.
• Measure air flow.
• No cost to the builder. 
• Homeowners are making the 

requests.
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Get some publicity
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Conclusion

• Building energy efficient (beyond 
code) houses is not going to happen 
overnight. 

• Educating consumers about the 
benefits of an energy efficient house 
will help make the change.    


